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World Craft City for Cultural Crafts
Chiang Mai Province
><><><><><><><><><><
Chiang Mai Province applies to the World Craft Council that Chiang Mai
Province becomes a World Craft City for Cultural Crafts.
Chiang Mai province pleased to be encouraged by Thai Handicraft Promotion
Trade Association (THTA) and ASEAN Handicraft Promotion and Development
Association (AHPADA) to apply this opportunity.
Chiang Mai Provincial Administrative Organization, Northern Handicrafts
Manufacturers and Exporters Association (NOHMAX). Umbrella Making Centre (1978)
Co., Ltd. and Social Research Institute - Chiang Mai University, and every supported
stakeholder are behind this valuable application.

1. Overview of Chiang Mai City
><><><><><><
Chiang Mai (CM) means “New City”, Located 700 km north of Bangkok in the
Mae Ping River basin and is on average at 300 m (1,000 ft) elevation. Surrounded by the
mountain ranges of the Thai highlands, it covers an area of approximately 20,107 km
(8,000 sq. mi).
CM, Thailand’s second largest city, is located in Northern Thailand, 696 km. (435
miles) north of Bangkok. CM province has a total population of 1,688,200 (2019), 49%
men, 51% women. Approximately 28% are aged under 25. The city’s history as a trading
centre has brought together diverse peoples throughout the centuries, resulting in a rich
mix of Northern cultures, including Tai yuan, Lu, Khern, Shan, Mon, Karen, Hmong,
Mien, Akha, Lahu, Lisu and Lua. In 2016, the Gross Provincial Product (GPP) per capita
of Chiang Mai province was 130,034 Baht (at current market prices) or approximate
4,280.72 USD per capita.
Today, it remains an important centre for trade and commerce and has become a
hub for educational and cultural institutions, as well as a major tourist destination. CM
hosts 7 universities, more than 12 museums, 30 galleries, 3 theaters and 1 International
Exhibition and Convention Centre.
CM province has subdivided into 25 districts, 204 sub-districts and 2,066 villages.
There are 210 local government units, including the Chiang Mai Provincial
Administrative Organization (CMPAO), 1 City Municipality, 4 Municipalities, 116
District Authorities, and 89 Sub-District Authorities. The CMPAO has authority and
responsibility to develop the city in economic and social areas. CM has forged close
connections with sister cities: Uozu, Saitama and Hokkaido in Japan; Kunming, Harbin,
Shanghai, Chengdu, Qingdao, and Chongqing in China; Kengtung in Myanmar.
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2. History of Chiang Mai
><><><><><><
Chiang Mai was purposefully created by King Mangrai in 1296 to be the political,
economic, social and cultural center of his newly expanded and integrated kingdom of the
Tai people, called “Lan Na Kingdom" (kingdom of a million rice fields).
Good life and rich environment brought about good fortune and sophistications,
giving Chiang Mai its golden age called “Lan Na” during 14-15th century. But not for
long large Portuguese gun boats came to the east and diminished the overland caravan
traffics,
hence the more powerful coastal states of Siam and Burma quickly drained Chiang Mai
from its importance. Chiang Mai lingered on quietly until the rise of teakwood demand
from colonial powers in 1800-1900’s.
The final piece of this story goes back to the famous Princess Dararasmi who
married the King of Siam in 1886. Several years after the King of Thailand died, Princess
Dararasmi took up residence again in Chiang Mai. She played a key role in reviving
traditional performing arts in Lan Na and taught folk and classical dance, music and
handicraft skills to school children in the region. While the region was gradually
assimilated into the country of Thailand, she actively encouraged a renaissance of Lan Na
culture, which helped to keep it alive in the heart and minds of the locals throughout the
rapid modernization of the area in the 20th Century. Before the arrival of the train to
Chiang Mai in 1912, travel from Bangkok to Chiang Mai had taken 3 weeks and suddenly
the region was opened up to the modern world and it transformed rapidly.1
The “New City” was also innovative in its social configuration, comprising
administrators, technocrats, artisans, and laborer sourced from not just one dominating
kingdom, but from all parts of the Lan Na confederacy, making it a regionally unique
experiment in urban social engineering, given legitimacy through ritual practices
integrating sacrificial propitiation of ancient local spirits of the mountains with newer
Buddhist merit-making practices whose purpose was to ensure peace, prosperity and
empowerment, across generations, reinforced through a year-round festival calendar of
public celebrations, parades, pilgrimages, and mass initiations participated in with fervor
by all members of this diverse urban community.

1

https://thailandtravelbag.com/the-history-of-the-lanna-kingdom/
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3. The Queen Mother of Thailand and Chiang Mai Crafts
><><><><><><

The Queen Mother of Thailand, Queen Sirikit the queen consort of King
Bhumibol Adulyadej (or Rama IX)created the support Foundation in 1976 to offer
farmers and rural villagers, especially women, a regular supplement to their family
income and to provide financial support during times of drought or flooding. An
important consequence of this endeavor has been to preserve Thai textile traditions that
were in danger of being lost.
Although support sponsors craft activity in a variety of
media, it has been most active in the
production of handwoven silk and cotton textiles. Today
there are support weaving centers throughout Thailand.
In Chiang Mai the center is in Sanpatong District.
(CMCCFA, 2019)
In the late 1970s, with the increasing success of
support, Her Majesty took the unprecedented step of
promoting its weavers in a unique and personal way,
creating a new style that fused Western high fashion with
village-woven support textiles. This decision was a
natural extension of Her Majesty’s desire to instill pride
in traditional craftsmanship and encourage both Thais
and foreigners to recognize the value of Thailand’s
indigenous weaving traditions.
Over the years, both Thai and European designers
have created ensembles for Her Majesty’s many public appearances, domestic and
international. Her Majesty’s efforts to promote the beauty and excellence of support
textiles when hosting heads of state at home or representing the country abroad have been
so effective that support silks are now emblematic of Thai identity throughout the world.
(Queen Sirikit Museum of Textiles, 2017)
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4. Chiang Mai Cultural Crafts
><><><><><><
Chiang Mai is recognized as the craft center of Thailand and is one of the premier
places in Southeast Asia for handicrafts., with a variety of antiques, silver jewelry, and
embroidery, Thai silks and cottons, basketry, celadon, silverware, furniture, lacquerware,
woodcarvings, and parasols etc.
CM situated on tropical Monsoonal environment, Chiangmai typical domestic
architecture in villages and towns were mainly bamboo and thatch, a few urban and
religious buildings were made of teak and hard wood. Most houses and homes were of
stilted-design, featuring wooden floor above the ground, accommodating seating and
sleeping, therefore levels of floor space was more concerned than dividing room walls.
Formal offerings and honoring manner of Chiangmai culture required elevating platform
utensils or small furniture, exhibiting feature of being proper, in both animistic or
religious events. The seven centuries of Chiangmai and related regions brought about
endless designs of trays, containers, elevating bases, boxes, bowls and covers boasting
the creative crafts of Chiang Mai style.
Fresh flower, leaves, banana trunks, fruits, food and textile are often
characteristics of animistic offerings among the people. Woven bamboo, baskets, boxes,
and mats, along with perforated rice paper, colored papers, dry flowers and seeds were
also used in ceremonial offering, along with dyed cotton, and woven textiles of various
designs lavishing many ceremonies.
The most outstanding craft of Chiangmai and Northern Thailand has been the
ceremonial utensil both at home and religious places done in “Lacquerware”. Natural sap
is found throughout monsoonal forest areas of Southeast Asia since ancient time. The
“Melanorrhea Usitata” produce liquid from its inner tree-bark which turns black when
dried, coating almost anything solid with a firm film shinning skin. The black lacquer is
applied over coiled or woven bamboo objects to create finishing for all kinds of trays,
bowls, boxes, and many other designed forms. Any color pigments cannot change this
blackness of Melanorrhea Usitata, except red cinnabar (Mercuric Sulphide). Hence
almost all tradition lacquerware crafts in the world normally, come in black and red only.
Often real beaten gold-leaf is put onto the surface break up the monotony of blackness,
making it royal and precious looking.

•

•

•

CM Cultural Crafts have their own identity in style and technique such as:
Umbrellas/ parasols: These are inextricably associated with Bor Sang District
where villagers have been engaged in their manufacture for at least 200 years. All
materials, silks, cottons, Sa paper (manufactured from the bark of the mulberry
tree), and bamboo are produced or found locally.
Fabric: Local woven fabrics of CM have diversified styles, techniques and motifs
in accordance with their origins, manifesting the abilities, creativity and wisdom
of each ethnic group. In the past almost all communities wove fabric because
clothing is an important factor of a human life. Thus, CM women had to know
how to weave fabric.
Silverware: Traditional skills and a guaranteed content of at least 92.5% pure
silver invest bowls, receptacles, and decorative items.
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•
•

•
•
•

Lacquerware: made of wood, bamboo, paper in the form of receptacles,
ornaments, and various souvenirs.
Woodcarving: Major woods and materials include teak, rosewood, and rattan.
Items may be unadorned or carved in traditional or modern designs. Woodcarving
is a traditional Lan Na art featured in numerous temples. In recent years,
woodcarving has increasingly embellished furniture, gracing screens, chairs,
tables, beds, figurines, carved elephants.
Pottery: Products include high-fired Celadon which is produced in many forms,
including dinner sets, lamp bases, and decorative items.
Sa (mulberry) paper products: Sa products that come in different, distinctive
designs include cards, notebooks, stationery, boxes, bags, photo frames, lanterns,
gift wrapping paper.
Hill Tribe products: These include silver ornaments, bracelets, necklaces,
pendants, and pipes of intricate design, and embroidered items including tunics,
jackets, bags, purses, caps, and dresses. Hill Tribe designs and motifs were
accomplished by meticulously quilting small patches of this old worn fabric
together. The wares also had lots of hand embroidery which together with the
quilting created these fascinating items.
5. Cultural Crafts Communities and Artisans

><><><><><><
Over 159 communities around Chiang Mai work on cultural crafts and folk art.
such as: Wua Lai silver and metalworking community, making temple art and jewelry;
Muang Sart Luang Village making mulberry paper, lanterns for Yi Peng; Baan Tawai
woodworking community; the Sri Pan Krua and Baan Nantaram lacquerware making
communities; and the Baan Pa Pong basket weaving community.
Artisanal cloth is woven in highland and lowland communities around Chiang
Mai, including of Mae Rim, Chomthong, Sanpatong, Sankampheang, Mae Chaem, and
Fang district. Many Lahu and Lisu and Mien communities produce embroidery, Hmong
produce woven hemp cloth decorated with wax-resist designs, as well as accessories.
Market popularity of diverse crafts has also stimulated demand for raw materials
from neighboring districts, such as bamboo from Mae Taeng and Chiang Dao. Local
varieties or organic cotton are now being promoted in Mae Chaem district.
Craftsperson such as:
Phrakru Pitaksuttikun, Srisuphan Temple - Silverware
Mrs. Nusara Thiengket - Weaving
Mr. Somsub Srisuwan - Pottery
Mr. Benjaphon Sittipranit - Lantern making, Artificial Paper
Mrs. Patchara Sirichunchuen - Lacquerware
Mr. Phuridon Pimsan - Ceramic
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6. Example of Cultural and Creative Products

><><><><><><
6.1. Nam Ton Kham - Pottery
Craftsperson: Mr. Somsup Srisuwan
Interview Mr. Somsup Srisuwan
“….Nam Ton Crafts of Ban Nam Ton Has a unique identity, low lobe, low neck, and has
traditional patterns such as teeth and fish eggs, but from my experience I have traveled to
study the wisdom of creating water in the Mekong Basin particles. Learn how to think of
Sala technician. Saw a great variety of valuable waters and values Causing the idea to
bring knowledge from various locales Come together to create a new water source Which
today, most of my work will include the replication of the original Including the
development of new patterns and patterns such as making water from silver or gilded
water, the latest work that I bring wisdom, handicrafts, lacquerware Lacquer and gold
leaf applied Which helps increase the value and value of the water With water from a
gilded leaf. I sold 8000 - 9000 baht. Must understand the principles of marketing and
consumer behavior as well…”
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6.2 Khom Khum - Lacquerware
Craftsperson: Mrs. Patchara Sirichunchuen
Interview Mrs. Patchara Sirichunchuen
“…..Lacquerware at Vichaikul Shop. A similar idea is to be something close to everyday
use, such as lamps and ornaments. Which the jewelry is made from teak wood Which
many people may not see the value But we choose to design it into a necklace and
earrings Which combines the wisdom of scraping ancient words, dotting the Peony
flowers, delicate, beautiful and can be worn at any age As for the lamp, the main material
is bamboo woven with love and covered with gold inside To create a spotlight on the
work when the light is on Because when the light hits the glittering skin of gold
contrasting with the glossy black color of love We will see beauty, freshness and power.
As can be called exquisite work of art…. “

6.3 The Rainy Season - Ceramic
Craftsperson: Mr. Phuridon Pimsan
Interview Mr. Phuridon Pimsan
“…..For the ceramic sculpture "Rainy Season", I interpreted the woman like a cloud.
When the clouds condense into the rain, rain falls, giving coolness and coolness. Give an
abundance of everything on the land Like a mother who gives life and love to children
And to highlight concepts that stand out Therefore choose gold leaf to fill in the details of
clouds, rain and glittering golden water of the material to help reflect the view, meaning
and importance While also making the work more luxurious and valuable…”
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7. Example of Cultural Crafts Products in Chiang Mai
><><><><><><
Product
Gold plated silver

Size
Use
(Centimeter)
20*15
Purse for holding out
events

Selling Price
(US Dollar)
1,959.48

!
Wood Sculpture

60*94

Decorate houses and as a
souvenir

!
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1,306.32

Silk Lan Na Skirt

180*100

Used for ceremonial wear
and general social work

489.87

Used to worship about
various beliefs relied on
other forms of pottery are
used to decorate homes and
gardens. helps relax and
looks beautiful
a work of wisdom applied
as a auspicious decoration
for chanting, incantation,,
blessing, sending happiness
and is used for giving to
adults at important festivals

192.68

as accessories

489.87

!
Earthenware

8*10

!
Lacquerware

15*30

!
silver belt

3*77

163.29

!

8. Religious Value in Cultural Crafts of Chiang Mai
><><><><><><
Chiang Mai has 1,314 Buddhist Temples in 25 districts (number of monks: 6,250,
number of novices: 6,222) which use ceremonial crafts every day, especially in Buddhist
ceremonies (make merit) at home and temples.
Temples in CM designed to reflect the beliefs and faiths of the locals. Temples
were used as schools and public spaces as well as the artisan space and centers for craft
community. In early times, temples were built by kings and the elite and used by local
people and monks as a common space for discourse in order to maintain social
relationships and art skill.
This communication created a “Faith Network” from generation to generation.
Temples and ceremonial crafts are considered to be testimonies of the Lan Na civilization
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which greatly influenced other area of Tai culture and inspire artisans to create multi
cultural craft until now.
At Buddhist temples in CM, gold leaf wood-carved gables laced with glittering
mica-glass are standard decoration of the main preaching hall. Wooden interior columns
are covered with gold leaf with jungle motif representing celestial approach to the foothill
of cosmic mountain. Near the main Buddha image is usually cluttered with offering trays
of all designs, not to avoid is the seven – spired “Sattapun” candle holder, and the throne
of the lord Buddha with his royal regalia. The cosmic design of the wooden pulpit is of
heavily carved wood towers with gold leaf decorations for young novices to read
manuscripts for elder audiences and congregation. High elaborated platform near the
pulpit separates the manuscript on a high and respectful position. Beside the ceremonial
crafts near the Buddha’s altar most temples, also provide lacquer beetle-nut decorated
boxes for ceremonies and servicing to elder.

9. Tourism Issue and Cultural Crafts
><><><><><><
Chiang Mai cultural crafts have supported the city’s tourism for years. Chiang Mai
University develop project of Lanna Handicraft Tourism for tourists could enjoy
visiting, observing handicraft activities and purchasing the products, and are encouraged
to practice making real handicrafts instructed by real craft masters in real places with real
materials. Tourists could touch and learn making handicrafts from the beginning to the
advanced levels under close supervision from the craft masters who have been working
on handicrafts for their whole lives. Moreover, tourists can bring back their own works as
souvenirs to remind them that once in their lives they have experienced the making of
handicrafts in the legendary craft villages of Chiang Mai.
According to Thailand's Tourist Authority, in 2013 Chiang Mai had 14.1 million
visitors: 4.6 million foreigners and 9.5 million Thais. In 2016, tourist arrivals were
expected to grow by approximately 10 percent to 9.1 million, with Chinese tourists
increasing by seven percent to 750,000 and international arrivals by 10 percent to 2.6
million. Thus, Tourists can observe and appreciate cultural crafts in communities, temples
and festivals in Chiang Mai all year round.
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10. Reputation and International Recognition
><><><><><><
1. World Crafts Council (WCC) Seal of Excellence for Handicrafts 2007, South –
East Asia Programme for Bamboo Umbrella, submitted by Umbrella Making
Centre (1978) Co., Ltd.
2. World Crafts Council (WCC) Award of Excellence for Handicrafts 2014, South
– East Asia Programme for “De La Tarre” Celadon Set, produced by Mr. Amnaj
Thepsrithong
3. World Crafts Council (WCC) Award of Excellence for Handicrafts 2018, South
– East Asia Sub Region for Lanna Umbrella, submitted by Kannika Buacheen.

4. UNESCO Creative Cities Network (Craft and Folk Art) - 2017
On October 31st 2017, Chiang Mai was declared a member of UNESCO Creative
City for Crafts and Folk Arts. Joining a network of 116 cities in 54 countries.
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11. Creative Partnership Opportunities
><><><><><><
11.1 Museum, Galleries: such as
1. Chiang Mai National Museum
Chiang Mai National Museum is a regional museum. The Fine Arts Department
established to be the center of education to conserve and service of information on the
arts and culture of Chiang Mai and the upper north of Thailand. The exhibition dividing
into 6 parts:
1. Background of Lan Na
2. The History of Lan Na Kingdom
3. The Story of Chiang Mai under the Siam Kingdom
4. Trading and Economic
5. Story of living and social development
6 The Evolution of Lan Na Arts and Crafts in Thailand
2. Lanna Folklife Museum
Lanna Folklife Museum is located at the District Court Building (formerly),
opposite the Three Kings Monument. In the middle of Chiang Mai Historic city. This
museum exhibitions about the lives, history, crafts and culture of Lan Na people of
northern Thailand.
3. The Lanna Traditional House Museum
The Lanna Traditional House Museum is located on Huay Kaew Road, along the
Irrigation Canal Road. It is a part of the Center for the Promotion of Arts and Culture,
Chiang Mai University. This museum is the collection of traditional Lanna 8 houses,
crafts which demonstrate Chiang Mai and Lan Na Lifestyle in the past.
4. Doi Pui – Hmong’s Hilltribe Museum
Doi Pui Mong Hill Tribe Village Museum is founded by Ban Doi Pui headman:
Mr. Yingyot Wangwanawat. The museum displays daily life appliances in many hill tribes
such as Hmong, Yao, Lahu, Akha, Mlabri and others.
5. Bann Rai Phai Ngarm Textile Museum
Bann Rai Phai Ngarm or Pa-Da Cotton Textile Museum was established to
commemorate Mrs. Saengda Bunsit, a National Artist in the field of Visual Arts
(Weaving) . This museum displays many of textiles, the weaving process and weaving
tools . Moreover there are Pa Da’s story such as local wisdom of weaving, bedroom ,
kitchen and her accessories. Pa Da’s house is preserved like new as same as she has
alive. It shows weaving tools, daily necessities, dresses and woven fabrics and also
woven fabric that has won the pearl cup from Prime Minister Thaksin Shinawatra etc.
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11.2 Craft Promotion - Trade Show and Activities
CM has become an official destination for creativity, with events held throughout
the year which showcase local, national and even international art and design as well as
an active community of artists and crafts people, such as:
1. Chiang Mai Craft Fairs
Initiated by Chiang Mai provincial Administrative Organization (CMPAO) and
CMU.
• Objectives: Create space for local and international experts, academics, skilled
craftspeople, artists, knowledgeable villagers, and young entrepreneurs, to
exchange ideas for conservation and preservation of skills in crafts and folk art.
• Activities: Annual Fair and International Forum
• Stakeholders: CM officials, craft makers, artisans, entrepreneurs, academics,
journalists, students. Delegates from other countries, cities, including members of
UNESCO Creative Cities network and Word Crafts.
• Expected Results and Impact: Learning from best practices of other cities,
crafts skill exchange, knowledge on solving problems when applying a creative
approach for city development. Knowledge exchange, and create innovations in
crafts and folk art.
• Challenges and Sustainability: Adjustments in crafts products and artwork,
must respect their roots in local wisdom, and increasing present and future
relevance.
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2. Chiang Mai Design Week
Initiated by TCDC (Thailand Creative & Design Center) Chiang Mai. Held every
year.
• Objectives: Promote opportunities for artists and craft
designers, and entrepreneurs, particularly youth, to
showcase their craft products and folk art and
innovations in design. Give Thai people chance to learn
from and see new works from internationallyrecognized artists. Opportunities for Thai artists and
artisans to demonstrate their products to local and
international audience.
• Activities: 1. Forum to exchange knowledge with
international resource people, 2. Workshops on craft and
art skills, 3. Exhibition space to exchange and display
products by artists and artisans from different countries.
4. Conference 5. Pop market
• Stakeholders: designers, artists, artisans/skilled craftsmen and women, creative
entrepreneurs, students, academics + artists and skilled craftsmen and women
from other cities, including UCCN member cities from Australia, France, India,
Japan, Netherlands, Taiwan, USA, and UK.
• Expected Results and Impact: Scale-up event considerably from past, in
cooperation with international groups. Expand national and international markets
for creative and craft designs. Increase creative design capacity linked to roots in
handicrafts work.
• Challenges and Sustainability: creative design approach must have important
role in the city’s development - important component of the city’s business sector.
Need to develop and increase business capacity and empower youth to engage in
city’s future.
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3. Lan Na Handicraft Festival (Lanna Expo)
Initiated by: Chiang Mai Province, Chiang Mai Chamber of Commerce.
• Objectives: Expand channels to access target markets in AEC, GMS, and
BIMSTEC countries. Adding value, improving recognition of craft products.
• Activities: Set up network of craft product businesses. Product exhibitions. Craft
product market. Competitions to select outstanding craft products (excellence in
applying local wisdom, intricacy, and innovation): weaving, textiles, plant fiber
and mulberry paper, ceramics, woodwork, basketry, silverware and jewelry.
• Stakeholders: At least 100 craft business operators in Chiang Mai, Lamphun,
Lampang, Mae Hong Son
• Expected Results and Impact: Broader market opportunities for CM craft
products. Local craft making skills improved through innovation and design.
• Challenges and Sustainability: Expanded production of traditional handicrafts
must increase income security for craftsmen and women.

4. Chiang Mai Design Awards
• Organized by: Creative Chiang Mai, supported by CMU Science and
Technology Park., collaboration with TCDC, Department of International Trade
Promotion.
• Objectives: To promote inclusive sustainable economic growth, through
encouraging young entrepreneurs to develop skills in innovation, creativity. To
promote exchange between 6 creative fields:
1) Architecture & Interior
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2) Crafts, furniture, and fashion accessories
3) New Media
4) Corporate Identity Design and Multimedia / New Media / Apps
5) Packaging Design
6) Retail Design and Display
To stimulate Chiang Mai talent to recognize the value of creativity
in design.
• Activities:
- Applications are sought via website, social media. More than 20 Thai and
international judges: recognized design professionals, academics in the relevant
fields.
- Selected candidates gain free consultation in product development and
marketing by TCDC, CMU STeP experts and judges. Considered for further
international support opportunities.
- Exhibition space during Chiang Mai Design Week allocated to award winners
and Support to award winners for product development and marketing in
national and international media.
• Stakeholders: designers, design-oriented companies, general public, university
staff and students.
• Expected Results and Impact: creative ideas applied in design and
development of crafts, helping to expand traditional handicrafts, adapting to needs
and lifestyle of new generation. Reviving and transferring local handicraft skills.
Different ways of using and adapting handicraft skills expanded.
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12. Sustainability of Cultural Crafts in Chiang Mai
><><><><><><
Mechanisms, courses and programs to promote culture and creativity, as well as
arts education for youth in the creative field concerned, both within the formal and
informal education systems, such as:
1. Education - Curriculum and run courses include Paper cut, Lan Na textiles,
ceremonial cultural crafts, architecture, folk arts, painting and artisanship by 4
Universities consist of:
1. Chiang Mai University:
1.1
Faculty of Fine Arts
1.2
Social Research Institute
1.3
Lan Na Studies and Centre for the Promotion of Arts and
Culture
2. Mahachulalongkornrajavidyalaya University
3. Rajamangala university
4. Rajabhat University
5. Lan Na Wisdom School, has promoted local handicrafts for over 20
years and offers regular courses in craft skills and traditions throughout the year.
6. Homeschools
7. Local Schools
8. International Schools
2. Institutes and Programs in the Crafts and Creative Field
• Social Research Institute - Chiang Mai University, supports exhibition meeting - research funding, including on Lanna crafts, crafts of ethnic
group.
• Chiang Mai Rajabhat University’s Research and Development Institute,
supports research funding, including on crafts and creative design.
• Centre for the Promotion of Arts and Culture studies of Chiang Mai
University, researches and disseminates arts and culture, including work
related to Lan Na heritage, Cultural crafts, Lan Na architecture. CMU’s
Social Research Institute also carries out related research
• “Lan Na Collection” project of the National Science and Technology
Development Agency, supports research and innovation in design,
materials science, carbon footprint concepts and repurposing of equipment
for product and marketing development to add value to Lan Na craft
products.
• The “Cotton Silk Blend” project researches and develops traditional
textiles made by 182 weaver groups in the north. Results: products of
internationally recognized quality, technological innovation by crafts
makers, conservation of skills, improved health and safety, social and
economic sustainability.
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3. School Programs: The “Museum to School” project, takes knowledge into
schools and runs monthly seminars to promote public interest in Lan Na history
art and culture. “Our Area”, introduced as a topic to primary and secondary
schools, teaching local arts and ceremonial cultural crafts to convey knowledge of
Chiang Mai culture to young generation.
4. Knowledge and Crafts Program
• Lan Na Wisdom School’s “Nor Kam Lam Kaew” Project operates
community learning centers, honoring masters of crafts and folk arts, and
creating a channel for these teachers to pass on their knowledge to a new
generation.
• 2015-2019, Folk Art and Handicrafts training courses held at Chiang
Mai City Arts and Cultural Centre: Art of Lahu Chaelae Sewing; Tai Lue
basic training in wicker making; ceramics making; Lan Na sarong making;
Lan Na stucco work.
• Lifelong learning, tertiary education, vocational schools, music and
drama schools, residencies and other higher education establishments
specializing in the creative field concerned
• Chiang Mai City Arts & Cultural Centre provides short term training
courses in creative crafts such as textile dyeing, ceramic making, hill tribe
embroidery, basketry in craft communities.
• TCDC Chiang Mai runs courses and workshops every year and has
library aimed at serving needs of creative designers.
• The Welfare Education School teaches handicrafts.
• Etc.

13. Collaborations
><><><><><><
• The Support Arts and Crafts International Centre of Thailand (Public
Organization)
• Queen Sirikit Museum of textiles
• National Science and Technology Development Agency
• TCDC Chiang Mai (Thailand Creative and Design Center)
• Center for Intangible Culture Studies (CICS) of Chonbuk - University, Republic
of Korea
• Craft de Quarr
• Etc.
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14. Contact Persons
><><><><><><
1. Miss Wannasri Panyaprachum
Bureau Director of Education
Chiang Mai Provincial Administrative Organization
Chotana rd., Chang Phuak,
Muang district, Chiang Mai 50300 Thailand
Tel. +66 53 -11 2708-9 , +66 53-11 2704
Mobile: +66 85 - 7753939
E-Mail : Wannasri5775@gmail.com
2. Mr. Morakot Yosthamrong
President of NOHMEX
(Northern Handicrafts Manufacturers and Exporters Association)
NOHMEX 58 Moo 5 Soi 7, San Klang,
San Kamphaeng District, Chiang Mai 50130 Thailand
Tel.: + 66 53 - 818488
Mobile: + 66 81 - 5300953
website: www.nohmex.com
Facebook: www.facebook.com
3. Miss Kannika Buacheen
Managing Director - Umbrella Making Centre (1978) Co., Ltd.
111/2 Moo 3 Borsang Village T. Tonpao
San Kamphaeng District, Chiang Mai 50130 Thailand
TEL. +66 53 338195, +66 53 338324
FAX. +66 53 338928
E-mail borsang@hotmail.com, romborsang@yahoo.cokm
www.handmade-umbrella.com

4. Assoc. Prof. Dr. Woralun Boonyasurat
Director - Social Research Institute, Chiang Mai University
239 Huay Kaew Road, Suthep
Muang Kamphaeng District, Chiang Mai 50200
Tel.: + 66 53-942581
Mobile: + 66 81-7838894
E-Mail: woralun@gmail.com

>>>>>><><><><><><><><><><><<<<<<<
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